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COMPLIANCE REQUIREMENT - BRIEFING NOTE

PROVIDER IDENTIFICATION DISPLAY FOR OFFICIAL CHARLES STURT UNIVERSITY SOCIAL MEDIA

Update Issued 20 March 2025

Legislative Higher Education Standards Framework (Threshold Standards) 2021 (Cth), (HESF)
Compliance Part B Clause B1.1.3

Obligations: Education Services for Overseas Students Act 2000 (Cth), (ESOS Act) Section 107

National Code of Practice for Providers of Education and Training to Overseas
Students 2018 (Cth), (National Code) Standard 1.4.

Overview: The University is required to display its provider details on public materials in
accordance with HESF, the ESOS Act and the National Code. This Briefing Note
provides details of the approved wording that must be displayed for OFFICIAL
Charles Sturt University social media materials. It is to be read in conjunction
with the Compliance Requirement — Updated Briefing Note Provider
Identification Display.

Impacted Units: Whole of Institution

Implementation Immediate

Date:

UniRecords: D23/51797
BACKGROUND

The University's Risk and Compliance Unit has produced a Briefing Note on when and how provider details
must be included in public materials: (Compliance Requirement - Briefing Note Provider Identification
Display). That Briefing Note provides details of the approved provider identification wording that must be
displayed on public facing materials in accordance with HESF, the ESOS Act and the National Code.

This additional briefing note, Compliance Requirement - Briefing Note Provider Identification Display for
Official Charles Sturt University Social Media has been prepared to provide more specific guidance on
provider identification compliance in the use of the University’s official social media platforms, channels and
other related content.

The Social Media briefing note below includes the following information:

1. What public social media does this guide apply to?

2. What is the approved wording for provider identification display on official public materials?

3. How must the approved wording be displayed on official public social media home,
profile/bio/about materials?

Is the approved wording required on public social media graphics, tiles or slides?

Is the approved wording required on public photos?

Is the approved wording required on public videos, live streams, live story content, TikToks or reels?
Is the approved wording required on public social media captions?

Does the approved wording apply to domestic and/or overseas materials?

What materials do not currently need to include approved wording?

10. Additional requirement - CRICOS course codes.

The Compliance Requirement — Updated Briefing Note Provider Identification Display and Compliance Requirement — Briefing Note Provider
Identification Display for Social Media are confidential documents and have been prepared solely for internal use by the management and staff of
Charles Sturt University. No part may be reproduced or distributed without the permission of the Director, Risk and Compliance Unit at
Charles Sturt University.
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GUIDE TO DISPLAY OF THE UNIVERSITY’S PROVIDER DETAILS FOR OFFICIAL PUBLIC SOCIAL MEDIA

1. WHAT PUBLIC SOCIAL MEDIA DOES THIS GUIDE APPLY TO?

This Guide must be used for the University’s OFFICIAL social media channels. These are:

e The University’s central social media channels. These are channels S charlessturtuni
which are used to conduct official University business. They are usually ﬁ Charles Sturt University
illustrated by use of the University logo and the University’s full name [ Folow |

(Charles Sturt University) and are managed by the Social Media team.

e The University’s formal social media channels. These are channels which ;' ‘ ;‘ v/
formally represent the University or one of its entities. They may use the » U
University logo, the University’s full name (Charles Sturt University), part ulbiall Insttirte
of the University’s name or an entity name. S

2. WHAT IS THE APPROVED WORDING FOR PROVIDER IDENTIFICATION DISPLAY ON OFFICIAL PUBLIC
MATERIALS?

PART A. APPROVED LONG FORM WORDING:

The approved long form wording must be used on materials where there is space for this wording. Choose
one of these three long form wording options:

1. Charles Sturt University is an Australian University, TEQSA Provider Identification: PRV12018. Charles
Sturt University CRICOS Provider 00005F.

OR

2. Charles Sturt University is an Australian University, TEQSA Provider Identification: PRV12018. CRICOS
Provider: 00005F.

OR

3. Charles Sturt University - TEQSA Provider Identification: PRV12018 (Australian University). CRICOS
Provider: 00005F.

PART B. APPROVED SHORT FORM WORDING:

Approved short form wording should only be used on materials where space does not appropriately allow
for long form wording.

1. Choose one of these two short form wording options:

a. Charles Sturt University TEQSA PRV12018 (Australian University) CRICOS 00005F
OR

b. TEQSA PRV12018 (Australian University) CRICOS 00005F — but only when the words Charles
Sturt University are written clearly elsewhere on that page/digital site (and not shortened to
Charles Sturt Uni.).

2. Where short form wording 1.a. or b. is used, staff must also use one of the following:
a. add a linktr.ee that takes the user to a landing page that includes a link to the University’s
home page — csu.edu.au (which should have the approved long form wording)

OR

b. add the University’s home page — csu.edu.au - with a hyperlink to that page.
OR

c. add the phrase from 1.a. or b. above, with hyperlinks to the University’s Registration page, as
follows:

)

«

Page 2 of 7


https://www.csu.edu.au/
https://www.csu.edu.au/

Charles Sturt University TEQSA PRV12018 (Australian University) CRICOS 00005F
OR

TEQSA PRV12018 (Australian University) CRICOS 00005F (only where the words ‘Charles Sturt
University’ are used elsewhere on the page).

University website home page URL https://www.csu.edu.au/

University registration page URL https://www.csu.edu.au/division/vcoffice/ogca/governance/registrations

3. HOW MUST THE APPROVED WORDING BE DISPLAYED ON OFFICIAL PUBLIC SOCIAL MEDIA HOME,
PROFILE/BIO/ABOUT MATERIALS?

The approved long form wording from Part A. above should be used on each social media home page. The
character limits and user interfaces of social media platforms, such as Facebook, Instagram, LinkedIn, X
(formerly Twitter), Threads, YouTube and Tik Tok, may, however, mean that this requirement needs some
minor adjustment. Where the long form wording will not fit on a home page, the following must occur:

Short form version of approved wording from Part B.1. on the social media channel’s home page.

Hyperlink or Linktr.ee to the University’s website home page OR the University’s registration page from the social
media channel home page.

If the hyperlink or Linktr.ee will not fit on the home page, it is to be included on the next most available page —
usually the profile/bio/about page.

Examples (Central University Social Media Channel Home Pages):

Facebook Instagram

charlessturtuni # Follow Message

2,031 posts 14.2K followers 212 following

)

Charles Sturt Unlver5|ty @ Official Charles Sturt University
University

75K likes « 78K followers ‘ I I
B Tag #CharlesSturtLife

Posts  About  Photos  Videos  Following #h Australia's largest regional university
TEQSA PRV12015 (Australian University) CRICOS 00005F
linktr.ee/charlessturtuni

X{{

harles Sturt University &
3h-Q

| absolutely loved the experienc
Sturt student and swimming sensati
Nationals Swimming, she brought h

Intro

Australia's largest regional university.
TEQSA PRV12018 (Australian University) CRICOS
00005F

Note: Whilst not displayed here, the link to csu.edu.au
is just below the provider identification information on
this Facebook page, under the ‘Intro’ heading.

LinkedIn X (formerly Twitter)
e m—— .
2023 Alumni Awards - -

— Nominations Now Ope.n ;

Charles Sturt University

Edit profile

Australia’s largest regional university. TEQSA PRV12018 (Australian University) CRICOS 00005F

Higher Education - Bathurst, New S Wales - 127,654 followers - 3,738 employees

;;\ Amy & 123 other connections work here Charles Sturt University
@CharlesSturtUni

— e Y \
v Following (More ) Australias largest regional university. Use #CharlesSturtUn to join the

conversation. TEQSA PRV12018 (Australian University) CRICOS 00005F

Home  MyEmployer  About Posts  Jobs  Alumni  Events SEd n(® © Regional NSW Australia (D csu.edu.au

[ Joined October 2008
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Tik Tok YouTube

charlessturtuni @

Charles Sturt University Charles Sturt University

@charlessturtuniversity 5.71K subscribers 1K videos

(@ Edit profile TEQSA PRV12018 (Australian University) CRICOS 00005F >

49 Following 3057 Followers 94.8K Likes

Made it to TikTok HOME VIDEOS SHORTS LIVE PLAYLISTS COMMUNITY CHANNELS
TEQSA PRVI2018 (Australian University) CRICOS 00005F _—

& linktr.ee/charlessturtuni

Note: the YouTube home page does not have room for a hyperlink to the
University’s home page, but that link is provided when you click on the
arrow next to the provider identification information in the header
(which links to the ‘About’ page).

Threads

Official Charles Sturt University

charlessturtuni

Not the last Aust uni to join Threads (ff)
TEQSA PRV12018 (Australian University) CRICOS 00005F

@€S 2,760 followers - linktr.ee/charlessturtun W ©
Edit profile
Threads Replies Reposts

4. 1S THE APPROVED WORDING REQUIRED ON PUBLIC SOCIAL MEDIA GRAPHICS, TILES OR SLIDES?

Yes. The approved wording from Part A must be included on all static graphics, tiles or slides. The wording
from Part B.1 cannot be used, as hyperlinks cannot be placed in the graphics. Where the Part A approved
wording is included in the graphic/tile/slide, it does not need to be included in the post caption for them.

Examples:

Charles Sturt
University

You're invited to

En
Fegt

6-8 June 2023

Charles Sturt University, Bathurst campus

Student’s innovative design a
game-changer in safeguarding
wildlife populations

i

cprvn

& 2023 Charles Sturt University - TEQSA Provider Identification: PRV12018
(Australian University). CRICOS Provider: O00O0SF. M2024.
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==\ Charles Sturt University @CharlesSturtUni - 14 May
{(FJ Interested in being part of the future of agriculture? Want to do your bit t
protect and preserve the environment? @

Take your first step by joining us for our agriculture and environmental
careers course information night.

& go.csu.edu.au/304fuT8

==| Charles Sturt

IS/ University

Get prepped for diverse
agriculture or environmental
science careers at our
online information night

Tuesday 30 May 2023
6.00-7.30pm

Book your spot

5. IS THE APPROVED WORDING REQUIRED ON PUBLIC PHOTOS?

The approved wording does not need to be included on any photos (in most cases it cannot be done), but

the wording from Part A or Part B.1 must be included in all captions of photo posts. See below for the
requirements for captions.

6. 1S THE APPROVED WORDING REQUIRED ON PUBLIC VIDEOS, LIVE STREAMS, LIVE STORY CONTENT,
TIKTOKS OR REELS?

Pre-prepared videos (aside from Tik Toks or Reels):

The University’s approved branded end frame* contains the Part A long form wording. That end frame must
be included on all central social media channel videos, prior to upload. The University’s Brand Guidelines**
do not recommend use of the branded end frame for other pre-prepared videos. In that case, the provider
identification display must be in the caption. See the requirements for captions below.

==| Charles Sturt

UI$) University

The University’s approved branded end frame.

* All requests for a copy of the University’s approved branded video end frame should be directed to Brand —
brand@csu.edu.au.

**The Brand Guidelines note that all videos must be evaluated by Brand, prior to upload.

Tik Toks, Instagram Reels and Live streams on social media, including live Story content (e.g., event
coverage or student take overs):

If it is not possible to include the approved wording on a Tik Tok, Reel or live stream, due to their nature and
short duration, the approved wording from Part A or Part B.1 must be included in the caption. See the
requirements for captions below.

@
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7. 1S THE APPROVED WORDING REQUIRED ON PUBLIC SOCIAL MEDIA CAPTIONS?

The approved wording from Part A or Part B.1 must be used at the end of every post caption. If hyperlinks to
the University’s s website home page or registration page are not able to be added to captions, the
requirements of Part B.2 will not apply (as that information will be on the channel’s home and associated
pages).

X (formerly Twitter) and Threads are exempt from the requirement to include the approved wording in the
caption, as it allows only 280 characters and 500 characters respectively. This exemption applies, as long as
the provider identification is visible, when the ‘Charles Sturt University’ heading of each caption is hovered
over (see X (formerly Twitter) example below).

Examples:

Facebook

Instagram Posts and Reels

“Ses: ts Ny
woek! <
L =R
y

|-

YouTube

\

\
This project-based 8-module learning
program is delivered by teachers,

Dive into the Shark Tank

sz G Cl D G Gl G

44 views 4 May 2023
Charles Sturt University has an exclusive state-wide partnership with Shark Tank eSchool program. This project-based learning 8-module program is delivered by teachers, with support
from Charles Sturt University and creators of the program, MieLab.

The Shark Tank program has seen more than 8,000 students participate in this interactive realworld project-based learning program is designed to inspire your Year 10 and Year 11
students. It s designed to help students think big by supporting them to develop an entrepreneurial mindset and equip them with the essential skills and practices to be the leaders of
tomorrow.

To find out more register your interest in Shark Tank eSchool.

©2023 Charles Sturt University - TEQSA Provider Identification: PRV12018 (Australian University). CRICOS Provider: 00005F.

Show less

0Comments = Sortby

LinkedIn

Charles Sturt University
o Eted = Charles Sturt University @CharlesSturtUni - 17 May

i® Our favourite part is the ending. @ Come into the field with our researchers e AT way that welfare iz measured is
for #WorldTurtleDay.

X (formerly Twitter)

Our Gulbali Institute researchers within the Murrumbidgee: Monitoring, Evaluation
and Research (MER) program are monitoring endangered turtles to ensure their
growth within the Murrumbidge River.

ing with horses to become more
feeling to improve their management

Construction of large headwater dams and in-channel weirs has caused long-term
significant changes to the flows within the Murrumbidgee River. threatening a

Charles Sturt University
@CharlesSturtUni

number of endangered species.

Our research team catch the turtles ¢ measure length and width of their shells g

«

and then release them again.

The MER program is Australian Government and Commonwealth Environmental
Water Holder collaboration.

Find out more about the MER Program: https://flow-mer.org.au/

TEQSA PRV12018 (Australian University) CRICOS 00005F

)

Australia's largest regional university.

Use #CharlesSturtUni to join the

conversation. TEQSA PRV12018

(Australian University) CRICOS

00005F ‘
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8. DOES THE APPROVED WORDING APPLY TO PUBLIC DOMESTIC AND/OR OVERSEAS MATERIALS?

The provider identification requirements apply to official social media content directed to both domestic and
international/overseas audiences.

International/overseas directed social media materials means materials directed to international students
studying or intending to study in Australia, as well as to those that only study offshore.

9. WHAT MATERIALS DO NOT CURRENTLY NEED TO INCLUDE APPROVED WORDING?
Any of the University’s official social media channels are likely to be public and so should include the
approved wording.

10. ADDITIONAL REQUIREMENT - CRICOS COURSE CODES ON PUBLIC MATERIALS

In addition to the requirement to include provider identification approved wording, there is an additional
requirement to include a CRICOS course code in certain official public materials. The CRICOS codes for
courses are found here: https://cricos.education.gov.au/ . Codes are assigned to courses that are provided
to international students, either in Australia or offshore.

The requirement to use a CRICOS course code applies to any social media materials, which reference a
CRICOS registered course — see also www.csu.edu.au/courses. If a number of courses are listed, all must
include their CRICOS code. The course code/s should be included after the provider ID information.

Example:

Facebook

==k Charles Sturt University &
. This is how you volunteer for hands-on experience at uni.

Shout out to our physiotherapy, medicine and paramedicine students

who volunteered their time at IRONMAN Australia 2023 in Port

Macquarie providing support to the athletes during and after their

race. Check it out «

TEQSA PRV12018 (Australian University) CRICOS 00005F 039053K 039053K — CRICOS course code for Bachelor of

Ll Physiotherapy

036176A — CRICOS course code for Bachelor of
Paramedicine

Reminder: As we know, social media posts can attract comments which contain unacceptable language,
ideas or descriptions of unacceptable conduct. Staff are reminded of the requirements of the University’s
Communicating without Bias Guidelines, the Bullying, Discrimination and Harassment Prevention Guidelines
and the Communications and Marketing Social Media Guidelines regarding preventative and responsive
action for inappropriate content, for example, timely removal of comments providing contract cheating
information, or those that give rise to a risk to health and safety. See: Charles Sturt University Policy Library

Should a staff member seek any changes to the provider identification approved wording for any materials,
they must first obtain approval for that change from the University’s Risk and Compliance Unit via email:
riskandcompliance@csu.edu.au

This Briefing Note issued as at 20 March 2025

)

«
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